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Tesla’s New Roadster Takes Flight After Nearly a
Decade of Delays

Tesla’s original electric car is reborn as a thruster-equipped speed demon, but
it won’t go to production until 2028
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After nine years, potentially millions of dollars in deposits and considerable
hype, the Tesla Roadster is finally ready to launch—which it did.

The electric automaker on Thursday unveiled its second-generation sports car
with a flourish of engineering prowess. Using SpaceX rocket technology, the
angular sports car climbed a curved ramp and hurled itself to a controlled
landing. Later, it leapt over five other Tesla vehicles while twisting in the air.

The demonstration was held before a crowd of Tesla enthusiasts—some of
whom paid $250,000 to reserve the car nine years ago—at a SpaceX rocket
test site facility in McGregor, Texas.

Flanked onstage by his top executives for design and engineering, Chief
Executive Elon Musk claimed the Roadster would eventually be the “only
manually driven car that Tesla makes” amid a pivot to autonomous driving
and robotics.

But customers who put down hefty deposits nearly a decade ago will still have
to wait a bit longer for the Roadster. Musk said the car enters production in
2028. “Actually, for real,” he said.

Some key details were missing, however. At the event, onlookers shouted to
Musk, asking for a price tag, but their cries went unanswered.

Musk also demurred when asked how it might be street legal. “Yeah, depends
on your street, but it'll be a viable car,” he said.



On Thursday night, Tesla’s updated website offered a handful of additional
details about the car, including packages it called “Augments.”

One called “Thrust,” designed to enable the lowest 0 to 60 mph time, is
described as “Limited Release.” Another, “Rocket,” is described as invitation-
only but promises “actual flight” with seating for one, along with the
disclaimer: “Not approved for road use.” Neither was given a price.

Still, the Roadster’s debut had the air of an outdoor concert, complete with fog
and red laser lights as content creators flanked a main stage. In the
background: the towering, backward-curving ramp structure not unlike a
skateboard halfpipe, which the car launched up before coming back down and
going back up again. Musk said no humans were inside at the time; “it is
technically autonomous to make sure we don’t kill anyone.”

To do so, Tesla engineering VP Lars Moravy said the Roadster uses “a fan
suction system” underneath to increase grip and downforce. Not long after
that, the Roadster jumped through the air—as Musk long promised—using a
pair of compressed-air thrusters.

With the thrusters engaged, Tesla claims the Roadster can go from a stop to
60 miles an hour in about one second. Executives boasted a top speed of over
230 miles an hour.

Thursday’s event in Texas was actually a reboot of sorts for the Roadster.

Tesla showed off a prototype of the car in November 2017 and started taking
deposits of $50,000—or $250,000 for a limited “Founders Series” model—
from customers who wanted to get in line to buy one.

The Roadster was slated to start production in 2020, but the plan never
materialized. The Roadster presented on Thursday looked much different than
what was unveiled in 2017. It now features sharp angles, not unlike the
polarizing Cybertruck, in contrast to the sleek, curvaceous sports car that the

company teased for so long.
Elon Musk stands beside the Tesla Roadster, in an image from a video. TESLA



Tesla’s moving forward with the long-planned sports car represents a slight
rekindling of its core auto business. In recent years, the company has put
driver-operated cars on the back burner in favor of advancing autonomous
vehicles and robotics.

Moravy called the Roadster the world’s first flying car and “the last best
driver’s car.”

The car is a sequel to the original Tesla Roadster, the automaker’s first vehicle,
released in 2008. That Roadster—an extensively modified Lotus sports car
powered by batteries—proved Tesla’s thesis that electric cars could be fun and
desirable, and helped propel the company to making more mainstream
vehicles.

Whatever the final price, the Roadster should compete in the upper echelon of
luxury and performance cars alongside Porsche, Lamborghini and Ferrari.

In volume, it isn’t expected to be a significant contributor to the company’s
overall car sales, but it could make a meaningful impact on the company’s top
line revenue, according to a note Thursday from Battle Road Research, an
independent firm.

Tesla’s website says the Roadster is open for reservations yet again—with a
$5,000 deposit due upfront and the remaining $45,000 due within 10 days.

Copyright ©2026 Dow Jones & Company, Inc. All Rights Reserved.

Christopher Otts is a reporter in The Wall Street Journal’s Detroit-based autos
bureau. Before joining the Journal, he covered automakers such as Ford and Toyota, as
well as healthcare and logistics, for WDRB Media and the Courier-Journal in Louisville,
Ky. Chris completed the Knight-Bagehot fellowship in business & economics journalism
at Columbia University, where he excelled in core MBA coursework. A native of New
Orleans, Chris began his career in 2006 after graduating from the University of
Alabama.



